
How do our customers use VoD?

INTERNAL
▪ Product updates/launch, org changes, sales kickoff
▪ Learning & Development
▪ Product demos
▪ Interactive video using Kaltura Path
▪ Onboarding and training new employees

EXTERNAL
▪ Communications about new product updates
▪ Company vision/analyst updates
▪ Educating partners/vendors on how to sell products
▪ Product demos, support, and How-tos

SAP was looking for a solution that allows their customers to 
easily find information on SAP CX products. It was important 
that the material be engaging, available on demand, and found 
in one easy-to-navigate portal. Kaltura’s MediaSpace was the 
perfect solution.

The SAP Customer Experience Enablement team launched 
the Microlearning Platform containing free bite-sized videos 
available to everyone. They chose to try creating an interactive 
video to introduce users to the wealth of content they had to 
offer.

The Value of Video On Demand (VoD)

How do we measure success?

When you use VoD through KMS, you can collect actionable 
insights via cross-engagement analytics. Stats include total 
view time, average drop-off and high granularity engagement 
analytics, for data-driven or data-informed decisions.

Customer Use Cases

KPMG UK’s analytics dashboard showed them that their 
employees watch videos that have quizzes or hotspots more 
than videos that don’t. 

A large US-based customer calculated that by using VoD, each 
employee reclaims 30 minutes back weekly. Considering the 
size of their staff, they saved a total of 390,000 hours in a year 
– a huge cost savings when you convert that into dollars.

The Thomson Reuters’ Learning division loves using 
VoD and interactive virtual learning modules to train both internally and externally.

ABN Amro has empowered knowledge sharing for over 32,000 
employees by leveraging Kaltura’s products

At 100% adoption, ABN Amro utilizes Kaltura’s Centralized 
Video Content Management, Video Portal, Live Events and 
Webcasts – to power both live and on-demand video 
communication and collaboration, from creation to 
distribution, both inside and outside the organization.

NSB, a Norwegian railway company, needed an internal 
channel for communicating changes regularly to employees.
After using Kaltura’s video platform:
• average cost of reaching each employee weekly decreased 

from 8 to 2 Euros. 
• Printing costs dropped 1 million Euros over one year.
• Activity: 285% increase of users in Hard-to-reach group
• Content: 88% average usefulness of videos
• Behavior: 34% difference in charge comms Effectiveness
• ROI: 12,000 fewer calls to the operations center per month

https://microlearning.opensap.com/media/1_rlm2oawr
https://microlearning.opensap.com/media/1_v19netvm
https://corp.kaltura.com/case-studies/thomson-reuters-interactive-virtual-learning-using-kaltura-vpaas/
https://corp.kaltura.com/case-studies/abn-amro-empowering-employees-with-video-creation-and-management-tools/
https://corp.kaltura.com/case-studies/img-play-and-kaltura-changing-employee-behavior-with-video/

