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and Management Tools
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ABOUT ABN AMRO

THE PARTNERSHIP

ABN AMRO is based in the Netherlands 
and has 32,000 employees across fi�een 
countries. Its divisions serve both high 
net-worth individuals as well as 
commercial and merchant banking 
operations. ABN AMRO is also involved in 
the energy, transportation, and 
commodities markets.

A Single Solution for a 
Slate of Use Cases
ABN AMRO had two main problems it 
wanted to solve. First, it had amassed a 
large library of documents and 
multimedia content such as podcasts, 
management updates, workshops, and 
recorded livestreams, but didn’t have a 
centralized way of organizing or 
managing the content. ABN AMRO also 
wanted to empower its global workforce 
to continue generating new video 
content with a platform that would work 
for every department and support an 
open, transparent, and energizing 
culture.

Ultimately, ABN AMRO selected 
Kaltura to serve as a unified solution 
for both its internal content creation 
and management. The range of 
communication and collaboration 
products offered in the Kaltura Video 
Experience Cloud enabled ABN 
AMRO to solve for multiple use cases 
with a single vendor.

ABN AMRO, a Dutch bank highly focused 
on sustainability and pursuing a strategy 
of “banking for better for generations to 
come,” wanted to democratize video for 
employees in an effort to foster a culture 
of knowledge sharing.

What I like about Kaltura 
is that everyone can get 
access to the platform 
automatically, so you 
get the functionalities to 
every employee [and 
they] can decide what 
they want to do.

Aron de Boks
Digital Strategist, 
ABN AMRO

Employee Adoption

100%

Videos Created and 
Managed

3,500+

Minutes (and Counting) 
of Viewed Content

1MM

CUSTOMER STORY

Kaltura MediaSpace Video 
Portal centralizes knowledge-
sharing and builds community 

utilizing your company’s 
branding and workflows.

https://corp.kaltura.com/video-collaboration-communication/enterprise-video-portal/?utm_source=whitepaper&utm_campaign=case_study_abnamro
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https://corp.kaltura.com/
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About Kaltura

Kaltura’s mission is to power any video experience for any organization. The Kaltura Video Experience Cloud offers live and on-
demand video products for every enterprise need, across all industries. With Kaltura Video Cloud APIs and Media Services, companies 
can also build any video experience or workflow. Kaltura is used by millions of users globally at leading brands for communication, 
collaboration, training, marketing, sales, customer care, teaching, learning, and entertainment. 

Get a Demo

Video on Every Scale
ABN AMRO initially leveraged Kaltura to host, 
manage, and organize its internal content to 
streamline communication across its 
employee base regarding HR, IT, branding, 
and strategy. Kaltura MediaSpace Video 
Portal offered not only robust content 
management capabilities, but also unlocked 
easy video creation for employees. With 
intuitive tools, employees were able to easily 
create and publish videos from their 
computers and phones. To spur content 
creation, ABN AMRO emphasized that 
employee-generated content didn’t always 
have to be formal, and its dispersed offices 
quickly started using the platform to connect 
with colleagues in different parts of the world. 

With video core to its company ethos, ABN 
AMRO operates a robust webcasting program 
to unite its global workforce. With Kaltura 
Live Events, the company was able to move 
from an external, high-cost production 
company to seamlessly producing webcasts 
in-house. 

Today, ABN AMRO uses Kaltura to 
independently produce and 
livestream 20-30 webcasts per year
—and the audience is significant.  

A�er events wrap, recordings are 
added to ABN AMRO’s internal media 
hub, powered by Kaltura. Since its 
internal video hub proved successful, 
ABN AMRO created a public-facing 
platform to share content with clients 
and external stakeholders. Both the 
internal and external video portals 
are centrally managed, and moving 
content between the two is seamless. 

The robust analytics available 
in the Kaltura Video Experience 
Cloud help ABN AMRO gauge, 
and subsequently drive, 
employee engagement. At the 
start of its partnership with 
Kaltura, ABN AMRO set a goal of 
60% video adoption amongst its 
workforce. Today, the company 
has reached 100% participation.
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