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Learn how to engage your audience at
scale and make the most of your
virtual and hybrid events.

Introduction
As the old saying goes, ‘Knowledge
is Power.’ And over the past years,
we at Kaltura have racked up quite
a lot of knowledge about hosting
high- impact, high-engagement,
hybrid, and virtual events.

This guide is based on extensive
experience, surveys, and expert
guidance; all designed to empower
and help you make the most of your
virtual and hybrid events in 2022!
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Learning is the
New Networking

With the shift from physical to virtual events
in 2020 and 2021, a shift in participants'
motivation to attend seemed to follow. From
a survey we condcted in 2021, we see that
while attendees largely go to
in-person events to build relationships
(39%), their top goal for virtual events is a tie
between specific learning (36%) and general
education (36%). Building new relationships
is third on the priority list for virtual events,
at just 15% of the vote.
Educational content plays a far more central
role in virtual events than in an in-person—
and that content will likely be the primary
factor in whether or not an audience
member will stay engaged throughout the
event and attend more of your events in the
future. In short, while offering top-notch,
educational content is significant for the
success of in-person events, it’s an absolute
must when it comes to virtual events.

you meet the educational needs of as many
attendees as possible. Having said that,
make sure not to go too broad and stay
within the content of your event’s target
audiences and their main areas of interest.
Then, you can divide your content into
multiple tracks based on interests and traits
that are common among your audience.
By making it easy for each attendee to
choose one or more tracks that speak to
them, you can empower them to find the
most compelling content. This kind of trackbased approach goes a long way towards
personalizing each attendee’s experience.
When curating sessions, be sure to tag all
your content with relevant search terms to
increase its discoverability. It’s critical to have
a powerful content management system in
your virtual events platform that will leverage
metadata to organize, map, and categorize
your content both on the front end and the

Planning a value-based
agenda
How can you make sure your event is
successful? Much of the answer varies
from event to event and from participant
to participant; but by emphasizing variety
and personalization as you plan your
event’s agenda, you can build an event
that will appeal to even the most diverse
of audiences. Perhaps most importantly,
planning for success requires you to offer a
wide range of sessions on multiple topics
for your audience to choose from—helping
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Five types of educational
sessions
In addition to offering content in a wide
range of topics, it’s important to offer a
variety of session formats. Here are
some of the building blocks you can use to
compose the educational portion of your
virtual event:
Expert Q&A and workshops
Expert Q&As, workshops, and product
demos are preferred sessions, both for
the types of virtual event content that
attendees look forward to and what is most
likely to impact their buying decisions. By
contrast, only three percent of attendees
say that virtual networking and social
spaces impact their buying decisions.
It’s easy to fall into the trap of speaking at
your audience, especially in a virtual setting.
Q&A sessions and workshops are interactive
by design, so they generate an active, leanforward experience for your attendees.
These sessions are also a fantastic
venue in which you can invite your
virtual attendees to come on-camera to
speak directly with presenters and other
attendees. Not all attendees will be eager
to, however, so be sure to have more other
engagement options (e.g., text-based chat)
available for your participants who prefer
them and those who require them.

Thought leadership and keynotes
These sessions offer you a great
opportunity to wow your attendees,
demonstrate thought leadership, and build
your brand.
Your first step here is to choose a topic and
an expert speaker who will appeal to your
target audience—but it takes more than
that to make your sessions really engaging
and memorable. It’s also important to add
elements of interactivity here, such as a
survey or poll for attendees to complete
in real-time during the session, , or fun
reactions for people to enjoy.
Keynotes can become a very passive
experience for viewers. To retain attention
and drive engagement, be sure to plan
several interactive elements throughout.
Demos
Demos can help keep virtual events
engaging by providing a visually focused
contrast to the event’s keynotes. They can
also offer you a golden opportunity to
promote your products and your brand to a
self-selecting audience, helping you achieve
your event’s marketing and sales potential.
Demos can be a great way to keep your
audience alert and engaged, so it may be
a good idea to sprinkle them throughout
your event—especially so that they break up
heavier sessions.

It’s always a good idea to seed your Q&As
with questions in advance. That way, if
a session brings in fewer questions than
expected from your live audience, you’ll
still be able to fuel the conversation.
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On-demand sessions
Recorded sessions available on-demand
can enhance your attendee experience
before, during, and even after your event.
In the registration period and the weeks
leading up to your event, on-demand
sessions can provide attendees with
valuable background information.
Consider using short, on-demand videos
to promote key sessions.
During your event, you can use ondemand sessions to expand on topics
covered across your agenda. If you’re
running a multi- track event, on-demand
sessions are a great way for participants in
one track
to attend a one-off session from another
content track.
One of the key advantages of running
a virtual event is that attendees can
continue to view your content well after
the event has ended. Consider making all
of your event content available on-demand

to registrants for a set period of time (we
suggest 3–6 months).
Breakout sessions
Instead of just offering a simple text- based
forum for audience comments, you can add
a virtual breakout room where participants
can join a small-group discussions following
a keynote or other type of session.
You should designate specific topics for
your virtual breakout rooms—both so
participants can optimize their
learning experience by hearing from their
peers, and as a way of matching likeminded individuals and organizations
together for the purpose of networking.
Keep in mind that breakout sessions
aren’t just about education—they’re also
a great tool for fostering interaction and
connections. This makes them especially
valuable for attendees who would
otherwise miss the social and
engagement-focused aspects of an inperson event.
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Virtual Networking:
Leveraging Your Space

Education isn’t everything, of course. Two
of the biggest drawbacks of virtual events
for attendees are the inability to socialize
(44%), and difficulties networking (35%).
That doesn’t mean that virtual events
need to offer the same kinds of social
opportunities as in-person events do.
When asked their top desired features of
virtual events platforms, 91% of attendees
chose in-session text chat, and 85% chose
profiles that allow other participants to find
them. These online communication tools
can make all the difference in engagement.

Socializing and networking in
the virtual space
Making a virtual event socially engaging
requires creativity, innovation, and an
understanding of the possibilities that
the latest technologies offer. Taking
advantage of the most promising of these
opportunities is an important part of
planning to maximize your event’s audience
engagement.

Cultivating interactivity
One key here is to offer a variety of ways for
participants to interact with the contentdriven presentations at the heart of your
event (by posting a comment, submitting a
question, participating in
a breakout session, etc.), so that each
audience member can choose to use the

interactive features that best suit them
individually.

Social networking and
community
Industry events can offer golden
opportunities to find a new service provider,
recruit a new employee, discover the latest
and most beneficial technological solutions,
build an audience of potential customers
or employers, and make connections with
people who may offer useful information
and guidance in the future.
And just like it’s important to add features to
your virtual event to boost audience learning
and engagement, it’s worth your while to
consider ways to foster social networking
as you plan your event. Think about virtual
spaces in which attendees can converse
outside of sessions. Offer a standalone chat
feature or on-demand 1:1 video conferencing
rooms to encourage your participants to
connect with one another.
For attendees to connect with each other
in ways that go beyond traditional social
spaces, games are an outstanding way
to cultivate interactivity. They are also a
great way to generate live social interaction
in private, public, or in small groups like
breakout sessions
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Engagement is Key:
Create the Unforgettable

Before the event
80% of online events are free, with only
a few personal details and simple clicks
standing between you and registering.
Once registered, you can then completely
forget about it until that reminder email a
day or two before the event. So it should
come as no surprise that almost half of
events’ registrants end up not showing up.
We have to stop thinking of events as single
moments in time and instead view them
as high points in an ongoing relationship
between brands and their stakeholders. In
practical terms, it means connecting and
communicating with audiences long before
the actual event starts (think of it as part
of the preparation efforts) and keeping
it going after it ends. If done right and
consistently, the event’s audience becomes
part of the brand’s community.
Like communities, the secret is providing
exciting and relevant information at all
times—before, during, and after the event.

Video teasers are a great way to pique
registrants’ interest. Rather than sending
the same old confirmation email
immediately after signing up, you can send
a video message from the keynote speaker
or a celebrity host, for example. This strong
opening will set the tone for ensuing
communication with registrants in the time
leading up to the event. Next on that list
could be snippets of pre-recorded lectures
and even long-form videos ready to be
viewed on-demand.
Speakers’ bios could also have an engaging,
video-based version. They can either
introduce themselves for that touch of
personal vibe or use something more
produced and trailer-like. While you’re at it,
ask your speakers to upload existing videos
pertinent to their future talks and even
record new materials. It might be worth
reminding them that the contents must
focus on what audiences want to know and
not what speakers wish to say.

Creating a buzz
Don’t think of your marketing efforts as
campaigns—think of them as the first
experiences of the event. (This doesn’t just
count for external conferences, either; if
you’re a major company planning a global
town hall, you want to put just as much
thought into getting your employees
excited and engaged when they log on.)
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Sharing your event
While a good deal of your attendance–
boosting activity should use your event
platform, most of your demand-generation
will probably take place outside it to bring in
relevant audiences.
Unsurprisingly, 60% of virtual event organizers
state that they use social media to drive
significant event registrations. So, after
creating dedicated hashtags and encouraging
vibrant discussions on the event’s page and
appropriate groups, don’t forget to embed
these social feeds within the platform.
By the same token, you can broadcast all or
just parts of the event on social
media. In doing so, try to get prominent
community members and social influencers
to share their thoughts and drive further
attendance and engagement. Even if their
answer is no, attendees will still receive
relevant notifications and invitations for
different mailing lists and various offplatform activities during and after the
event. This omnichannel experience will
simultaneously promote the event and your
brand’s external channels.

During the event
When thinking about how to run your virtual
event, you’ll want to be sure to provide both
synchronous and asynchronous content.
Synchronous content is when all
participants are interacting live at the
same time—such as a live broadcast or in
a video chat. Asynchronous content refers
to content that isn’t happening at the same
time—such as a message board where
people leave posts and come back later to
check for responses.
Sometimes, attendees will want to
attend an online event and interact with
other conference-goers as that event is
happening. But sometimes, they’ll want to
participate in a discussion over
a more extended, less concentrated time.
Providing synchronous and asynchronous
content allows all attendees to get the
experiences they need and integrate
the virtual conference with their other
commitments. It’s also a great way to
address that time zone issue.
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Virtual events don’t have to be 100%
live. Instead, blend synchronous and
asynchronous experiences, such as live
sessions preceded by orators’ video
messages. Better yet, give participants the
option to answer back with their own video
messages. And whether it’s live or prerecorded, allow viewers to comment and
react to it.
You could also opt for a hybrid event
that boasts a digital platform alongside
a physical one. The online platform can
host session recordings from the event,
as well as pre-recorded content and
content created by participants. This way,
participants can not only consume more
content by watching it online; they can
also use it to network and share knowledge.
Furthermore, it makes the event
accessible to a broader crowd who
couldn’t physically attend.

on certain topics absolutely packed?
Maybe you can add a bonus session to
your schedule.
Interactivity tools
Live chat
Audience reactions
Quizzes
Games
Automatic translations
Enrichment options for accessibility
Unlimited custom metadata schemes
UGC tools for organizers and speakers
Share directly from the Kaltura Player

Providing synchronous and asynchronous
content allows all attendees to get the
experiences they need and integrate
the virtual conference with their other
commitments. It’s also a great way to
address time zone issues.
.
Staying on top of what’s going on
Use analytics to get a handle on how your
online event is going in real time.
You’ll want to monitor quality-of-service
analytics, of course, and make adjustments
as necessary. But engagement analytics
also give you a ton of useful real-time
insight. Do you notice a drop-off in panel
attendance after an hour? Consider
shortening some events. Is every session
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Make it interactive
While recent years have seen more and
more people poking at their phones and
doing work on their laptops during sessions,
at least at in-person events, you physically
had their bodies there in the room. Now, it’s
really easy for people to zone out, secondscreen it, or just walk away. You’re going
to need to go the extra mile to keep them
interested, and that means getting them
out of lean-back, passive watching mode,
and into lean- forward, interactive mode.
You can start to convey a sense of
interactivity by mixing different types
of content, allowing people to choose
between pre-recorded and live, panels and
talking heads-even which windows of a
multi-stream broadcast they want to focus
on. While those are valid options, calling
on viewers to take any action, such as
answering a poll or a quiz, is an even better
one. In your pre-recorded content, you can
also build interactive experiences for your
participants through hotspots,
hyperlinked areas leading to other sources,
video quizzes, or video paths, where users
can choose and guide the story they’d like
to watch.

by many various interactions and direct
answers to questions asked (via polls, for
example).
Make it fun
Scavenger hunts, quizzes, and fun
competitions belong at a virtual conference
just as much as at a traditional one. They’re
also a great way to make sure attendees get
to know each other and see the range of
virtual content they’ll have access to during
your event. Gamification is big for a good
reason—it’s a great way to build addictive
content and give incentives to explore or to
stick around for just one more panel.

Interactive content can also refer to
content created by participants—
sort of like the event's equivalent of
User Generated Content (UGC). And if
engagement is what you’re after, there’s no
better sign of it than someone becoming
a contributor. In fact, UGC has been found
to lift brand affinity dramatically. What’s
more, younger audiences state that UGC
is 35% more memorable, and 50% more
trusted than other media forms.
Another big plus for data-driven event
organizers is the deep insights provided
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Make it personal
Personalization is another effective
way to increase both registration and
engagement. Make sure you use any data
you already have on attendants to send
them videos that are likely to get their
undivided attention. If that’s not possible,
do something based on interactive video
features and let them pave their way to
what interests them most. Localized,
audience-specific content should also be
on the agenda. Did you know that prepaid
events have a much lower no-show rate?
Money is a sure way to get our devotion and
commitment. But before you reconsider
charging people, think about other forms
of investment that can prove much more
beneficial in the long run, such as inviting
registrants to submit session topics and

questions in advance. Easy video creation
features will allow them to record these and
spark a lively conversation with speakers
and other attendants.
Mix it up
The newest and hippest social network—
TikTok—has around 800 million monthly
active users and was downloaded 738
million times in 2019 alone. What sets
Tik- Tok apart is that it invites users to add
their spin on existing clips. TikTok users
mimic and copy other videos, borrow
certain elements (most often the audio
track), and can upload duets of them and
the original video side by side. This type of
behavior isn’t frowned upon on TikTok—it’s
encouraged!
Your event may not have any dance
routines ready to go viral, but you can still
use the content you share to get people to
create content themselves. Doing so will
contribute to the event’s engagement and
help content stay relevant and up-to-date
for much longer. UGC of this sort could
include commentaries, questions, and
competing perspectives, all referencing the
original video.
To help make it happen, try to bring in
some influencers to get the ball rolling.
And make sure to celebrate every content
asset created by your audience and share
it on your digital channels. If you’re lucky
enough, it’ll reach the right people from
your target audience.
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After the event
All your public conference content has
value— to your organization, to your
attendees, and to people who weren’t able
to attend the event.
From using video of virtual event panels
as collateral to promote next year’s
conference, to providing recordings of
virtual keynotes to your attendees-your virtual conference content doesn’t
disappear when it’s all over.
This fact can be a significant selling point
for your event. After all, with a virtual
conference, attendees aren’t just paying
for a one-time event. They’re signing up for
lifetime access to great content and
incredible resources. This vital institutional
knowledge can even be monetized by
selling access to virtual event recordings to
those unable to attend.
That’s because good, online events live
forever, in more ways than one. They are
not just online versions of physical events,
but rather offer their own long-lasting
value in content, community, and industry
opportunities. To achieve this, we must
change how we build events, prepare for

them, conduct them in real-time, and handle
things once the official session is over.
On-demand content
You’ll want to offer your content to
attendees on-demand afterwards, of
course. People may have had to step away
for a meeting; they may have had to choose
between two sessions at the same time;
they may want to see something again. If
you’re lucky, they may have gotten so busy
checking out your virtual exhibit hall or
networking that they missed a panel.
With a virtual conference, attendees aren’t
just paying for a one-time event. They’re
signing up for lifetime access to great
content and incredible resources.
But if you want to keep people coming
back to your site, consider offering some
additional new on-demand content
exclusive to attendees! Or even just
repackage some of the content, making
highlight reels or short takeaway clips.
Offering people a new way to engage with
your content will give them the motivation
to come back. You can even gamify the
post-event content.
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Building a community
Remember those networking sessions we
mentioned earlier? Well, there’s no reason for
them to end. Ever. The knowledge hub you’ve
created should ideally cultivate an
active community that may have started with
the original event participants and speakers
but could soon thrive as a gathering spot
for anyone interested in your agenda. As
industry leaders share their ideas and offer
to help one another, further networking
opportunities will also open.

resources to help it succeed. Manage it
correctly, and you’ll smooth the way towards
high attendance and an easy speaker hiring
process.

If you leave chatrooms or message boards
open, you may be able to foster a community
that will outlive the event itself. Make sure it
continues to be moderated to keep it from
becoming a wasteland of trolls and bots.
But it’s also a good idea to start new topics,
provide new resources, and continue to
answer questions so people see this as a
place to return to.
This active community will inspire excellent
ideas for your next events and content
assets. The content assets you create will
generate interest, but a strong community
will keep the flame alive. Since building and
maintaining community engagement is no
easy task, prioritize it and allocate enough
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Let the Games Begin!

Recognizing and rewarding people for
their achievements, whatever they may
be, builds trust. Gamification offers you
the opportunity to identify people who are
good at things while delivering engagement
that people will sing about.
People play games to keep themselves
awake during long drives because games
stimulate the brain. If you have to answer a
question while playing 20 Questions with a
passenger, you are less likely to fall asleep
at the wheel. Such simple games can
engage your attendees so that they have
the opportunity to not only hear about,
but think and make decisions about the
concepts and content in your offering.

maintain a leaderboard where participants
can earn points and get recognition for
participating actively in sessions. The same
way social media apps and platforms award
badges to users for completing certain
actions, you can do for attendees at your
virtual event.
One other way to add an extra layer of
engagement to your virtual event’s user
experience is by including surprises
designed to delight your audience and
keep them with you. Easter eggs— hidden
features for players to uncover that reward
them and keep them engaged— can add
to your event’s UI to keep your audience
leaned in and coax them away from
distractions.

Gamifying an event requires a degree of
balance. It has to be simple and fun, but it
can’t be too much fun. Too much fun?
Is that a problem? It will be a problem if
people engage more with your game than
they do with the event’s programming,
its presenters and its sponsors. So, how to
strike the balance? The key is in
simplicity on the front end, in the attendee
experience. Behind the scenes, you can
make it as complex as you have time to
devote to it.

Based on the information we collected,
more than a quarter of organizations see
greater ROI and engagement from virtual
events. It’s clear that virtual or hybrid
events are no longer simply a response to
the pandemic, but a strategy for growth.
According to organizers, the top three
benefits of virtual events compared to inperson are: higher attendee engagement,
a greater number of registrations, and a
better return on investment (ROI).

Gamification can boost audience
engagement and draw attendees more fully
into your sessions. There are various ways
this gamification could play out, but
one straightforward way is to simply

Your organization’s return on investment is
really where the rubber meets the road for
events of any type. They cost money. They
cost money because they make money.
Your organization might be using a virtual

Creating High-Impact Virtual Events in 2022

14

Maximizing Your ROI

event to drive sales, burnish the brand, raise
funds, or to build a community.
Whatever the goals of your event, the
attendee experience is where you either
succeed or fail.
The user experience in your virtual events
platform is an increasing part of the attendee
experience and a huge part of what attendees
say about your event to their friends, their
peers, their colleagues, their employers, and
in the growing online space.
Prove (and refine) the ROI
It’s closing time at your virtual event. All
talks are over, people exchanged ideas and
contact details, and there’s no more set
meeting time. It may seem like the hard
work is finally over and all that’s left to do
is thank everyone and reap the rewards. In
reality, however, some of your event’s more
important aspects are only about to begin.
If you’ve read the previous sections, you
know all about the importance of keeping
community and interactivity going. And
you’ve already given at least some thought
to how you’ll reuse your assets. But how
can you make sure you’re fully leveraging
your event even after it ends?

attendees about what they are looking for
from your organization going forward.
Analyzing the online event’s analytics
should help you better grasp your target
audience. First, you’ll learn which types of
content were a hit and which ones were
missed. This should guide you as you
build your follow-up content pipeline and
decide which videos to develop into fulllength articles and even content series. It
will also point to the right focal point for
your community. The numbers you collect
and the insights they offer will help make
your next event an even bigger success
and allow you to create more personalized
experiences for interest groups. Interactivity
throws off tons of useful data, helping you
zero in on which choices people prefer,
which answers they believed, and which
opinions prevailed. Thanks to virtual
events’ techie nature, personalization is
made possible, but it requires the reliable
database you now have. Once you have a
firm plan in place, your data should also
boost your marketing and targeting efforts.
It will also make it that much easier to make
your sponsors happy, now and in the future.

Analytics: Your secret weapon
Analytics aren’t just great for managing
your virtual conference in real time, they
can also help you plan for the next one
and communicate more effectively with
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Make it Count
Real-time monitoring and
troubleshooting
Rich filtering and unique metrics
Room attendance
Live engagement tracking
Post-event analysis
Adobe SiteCatalyst and Google Analytics
Integration with Qualtrics for CSAT
survey support

The numbers you collect and the insights
they offer will help make your future events
an even bigger success and allow you to
create more personalized experiences for
interest groups.
Use deep video analytics to understand
where registered attendees came from, what
audiences were more engaged than others,
and which sessions were most popular. These
insights allow organizers to plan future events
easier with help from business strategies.
Reduce, reuse, recycle
Your virtual event most likely included
valuable content. Instead of letting it fade
away, make this value last. First, transform

your visual event arena into a knowledge
hub for visitors to enjoy and learn. Make
sure that this hub is known, searchable, and
user-friendly. Catalog your content based
on topics and create campaigns around it
that target the right groups. Your content
should be published and promoted on
various online channels.
Then, repurpose your content to create
additional assets. Turn the video clips from
your virtual event platform into written blog
posts and vice versa. Conduct in- depth
SEO research to include the right keywords
within your descriptions and articles in
order to improve your hub’s exposure.
Invite members of your organization to
participate in expanding it and spreading
the word. After the live portion of your event
is over (and before your next high point),
make sure to offer access to an extended
VOD library and provide relevant content
from the event and other resources. You
can also gamify content consumption using
challenges and treasure hunts. Turning the
platform into a fun and creative hub will
encourage audiences to visit it during the
event and after—perhaps
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A Word From Your Sponsors

The first rounds of virtual events in 2020
often did not do well by their sponsors.
Virtual exhibition halls were virtual ghost
towns. But sponsors and vendors are a
vital part of the conference ecosystem.
If you want your event to include
sponsors, you’re going to need to create
opportunities that will work for both the
sponsors and the attendees.

happen. Attendees need an attractive,
easy- to-browse space so they can find
things that they’re interested in and get the
information they need. Sponsors need to
walk away with actual connections to real
people they can follow up with later. So
everyone benefits if you can make it more
engaging and seamless for attendees and
sponsors to interact with each other.

Remember what sponsors are
there for
not just for the swag.
Vendor presence at a conference benefits
everyone: The vendors can make sales, the
hosting organization can defray some costs
and gain legitimacy if big players in their
space sponsor them, and attendees get
access to a range of relevant products and
services all in one place. It’s an opportunity
to see what’s on the cutting edge and get a
sense of the marketplace without having to
do a lot of research. Last but not least, their
presence paves the way for partnership
opportunities and relevant industry
connections. A recent survey found that
almost half of event
and marketing professionals consider
connecting sponsors and attendees an
important event strategy for their 2020-21
event lineup.

Overcome sponsors’ fears
Firstly, sponsors may be worried about
virtual events’ ability to transfer their live
product demos, Q&A sessions, workshops,
and overall experience onto a digital booth.
These informal interactions are what
traditional event marketing is all about.
Many of the earlier generations of virtual
events did not do a great job of this, so
you’re going to have to prove how yours is
different.
Make sure you create an easy-to-navigate,
well-placed virtual exhibit hall so that
attendees can easily browse some of the
cool products on offer. Logos alone aren’t
going to be enough to entice them—make
sure there’s a short description and maybe
even a highlight reel available to lure them
into each vendor’s area, the same way that
a well-designed booth gives browsers an
idea of whether or not they want to talk to
the rep.

To make sponsorship at a virtual event
work, you need to remember all these
benefits, and make sure they actually
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Sponsor Love
Flexible Sponsor Packages
Lead reports
Branded digital sponsor booths
Sponsor branded players
Bumper videos
Banner ads
Sponsor Video quizzes
Custom content collections
Deep links to sponsor pages

Then once they’re in the booth, make sure
there’s a way for them to easily talk to a rep
and explore the products a bit. You want
attendees to have as good of an experience
here as anywhere else! Downloadable
resources are great—make sure your
vendors can see who downloaded what
so they can follow up later. But even more
critical, you’ll want to build in some of the
same collaboration features you did for
networking. Virtual rooms where people
can chat face-to-face, text Q&A for the shy,
shared screens and whiteboards for demos
and explanations—the more you can help
people interact, the happier everyone will
be with their experience.
Demonstrating your knowledge and
appreciation for the event planning world is
likely to bring down some walls. It will also
give you the leeway you need to validate
that you can help them reach the same
(and even better) results using a virtual
conference platform.
believe their eyes will open up. Online
events offer a world of possibilities that
your leads might not be aware of. Set
out different examples of creative and
engaging virtual event experiences, and

be sure to explain it’s just the tip of the
iceberg.
Redefining event marketing
Repurposing content and analytics are
great examples of how virtual events
can easily outperform physical ones in
terms of ROI. As such, they can come in
handy when trying to interest prospective
sponsors, so it’s worth sharing when trying
to close a deal.
Showcasing features will speak louder than
any pitch, so if you can, let sponsors feel
the power of virtual events first-hand.
Always add value
Now that you’ve established that nothing is
lost, show sponsors all there is to gain.
Using virtual event platforms, organizers
stand a much better chance of controlling
the audience’s attention division—use
that fact! Customers are bound to see the
potential in displaying their company’s logo
or ad right at the time when thousands of
eyeballs are gazing at that screen.
Furthermore, virtual conference platforms
can integrate with existing content
management and marketing automation
systems, creating a continuous visitor
journey. But what if they’re used to a
booth at a prime location? In that case, ask
them how many attendees typically visit
their booths and how many people they
can handle at any given moment. Once
you show them how virtual conference
platforms help them reach so many more
than that, and more effectively at that, we
Using virtual event platforms, organizers
stand a much better chance of controlling
the audience’s attention division—use
that fact! Customers are bound to see the
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potential in displaying their company’s
logo or ad right at the time when
thousands of eyeballs are gazing at
that screen.
We talked earlier about gamification and
interactivity—so get your sponsors
involved. Give points for interacting with
vendors in the exhibit hall. Let vendors
sponsor a scavenger hunt and provide
(branded) prizes. Give your sponsors
tools to build their own interactive video
experiences as part of their booth. Make
it easy for sponsored speakers to refer
people to their digital space to carry on
conversations after their talk. As you
build a rich, rewarding experience for
your attendees, tie your sponsors into
those interactions.
Creating spaces sponsors (and
audiences) will love
Sponsors can not only be a solid revenue
stream, but if you stack the deck with
attractive logos, you can generate major
buzz. However, the sponsor experience
can sometimes be overlooked when it
comes to virtual events.
Here are key elements you can offer in
your packages to attract sponsors and
delight audiences.

while relieving you of some of the burden
of finding great speakers.
Virtual sponsor booths
Another effective way to empower your
sponsors to connect with your attendees
is through virtual sponsor booths. Not only
does this give companies an innovative
way to tap into the branding opportunities
that come with sponsoring an event, but it
can add a nice touch of social interaction
to the attendee experience.
In your virtual event platform, you can
have a centralized hub for sponsors—akin
to a sponsor hall at an in-person event.
This way, attendees can learn about
organizations and products that interest
them, while also enjoying a smaller forum
than your event’s scheduled sessions—
and you can offer extra value to your
virtual event sponsors.
Consider building additional time into
your agenda for attendees to interact
with sponsors.
In addition to a centralized hub where
attendees can scroll through partners,
each sponsor can have their own landing

Sponsor sessions
Depending on your event and your overall
strategy, you may want to offer sponsors
a chance to get their own branding on
certain elements of your event’s agenda—
such as by letting them run some of your
event’s educational sessions.
This can help you bolster the variety of
expertise reflected in your virtual event
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page and video conferencing room to
connect with attendees face to face.
Brand awareness placements
Given that a virtual event is, well, virtual,
you can make many digital advertising
placements available to sponsors as part
of a package. With a fully customizable
platform like Kaltura Virtual Events, you
can design your platform to accommodate
banner ads, pre-roll videos, or pop-ups.
Additionally, you can offer top-tier brand
awareness placements that allow brands to
be named sponsors of your entire event.
Lists
With lead generation as a top priority for all,
consider offering lead-sharing agreements
as part of your sponsor packages. A major
advantage of virtual events is that you can
harness a tremendous amount of data
about your registrants before, during,
and after the event (more on that in the

next section). Access to some or all of
this information can be a major draw for
potential sponsors.
Do note, though, that you may not be able
to offer this in all regions. Depending on
where your company is based or where
registrants live, you may be subject to data
privacy regulations that limit what kind of
participant data you can share.
The virtual advantage
A major upside to virtual events is the
plethora of engagement data you can
capture. These analytics will not only be
useful to you as you pursue leads, but
they’ll also be of major interest to your
sponsors. Sponsors will be able to see
who engaged with their content—and to
what extent— making it easier to identify
potential opportunities.who engaged with
their content—and to what extent—making
it easier to identify potential opportunities.
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Don’t forget your swag bag.
In conclusion, whether you value
your virtual events ROI in dollars,
awareness, fun, learning, ease- ofuse, robust public discourse,
pandemic distancing needs, social
engagement, or the creation of new
ideas - choosing the right virtual
events platform partner is a key to
making the most of your event for
your organization and your sponsors.

trends and tips we’ve laid out in
this guide is a recipe for a successful
event, whether it is virtual or hybrid
in nature.
So make sure to make the most of
your event for your attendees with a
focus on learning, socialization, and
engagement. That’s what the data and
trends are telling us.

Creating spaces for your attendees
and your sponsors to interact and
engage with each other can buy
you goodwill on both sides of the
equation so that both attendees and
sponsors leave your event glad that
they took part and eager to share all
the fun with friends, family members,
colleagues, and peers.
Engagement is one of the strongest
themes we explored in this
article, including gamification and
other ways to get your attendees
interacting with each other, sponsors,
and the event itself.
Taking advantage of the strategies,
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About Kaltura
Video drives student engagement, interactive learning experiences, and better learning
outcomes. Kaltura Video Cloud for Education is a single platform purposefully built to
power real-time, live, and VOD experiences for online programs and virtual learning.
The Kaltura Video Cloud for Education includes a range of products for virtual classrooms,
lecture capture, webinars & live events, community outreach, and alumni—all designed to
create engaging, personalized, and accessible experiences in the classroom and beyond.

Request a Demo

Learn More
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