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Driving Equality In Tech
Kaltura’s mission is to power any video experience. Our core company values are openness,
ﬂexibility and collabora�on.
With our mission and values in mind, Kaltura believes in general inclusion and strives to ensure
diversity and equality across the company’s employees – regardless of race, gender, or na�onality.
To that end, today, we would like to take a stand on gender equality. Gender inequality in the tech
industry, and speciﬁcally within the media and broadcas�ng sector is challenging, but we no longer
would like to take a back seat. Today, we would like to move it to the front of our minds, and drive
change by our ac�ons. We invite the en�re tech industry to join in and take ac�on along with us.
How do we intend to drive change?

Kaltura is commi�ng to the following:
In the next ﬁve years, we will work to increase the number of female employees in our
company across all levels of the organiza�on from 32% today to 50%, and to increase the
number of women in leadership posi�ons from 24% to 50%
Every new open posi�on within our company, will have at least one female candidate that
has been seriously considered.
Kaltura will perform bi-yearly check-ins to ensure we are on track for gender equality both
in representa�on as well as compensa�on
We will leverage our leadership posi�on in the industry: during 2020, Kaltura will conduct a
series of industry events, that promote gender equality and encourage change
According to the World Economic Forum, women only represent between 24-37% of the workforce,
and in the World Economic Forum’s 2018 Gender Gap Report, they found that while we are moving
in the right direc�on, at this rate, it will take 108 years to achieve overall gender parity, and 202
years to achieve FULL equality in the workplace.
Not only is gender equality in the workplace important, it is also beneﬁcial to the companies
themselves; according to extensive research done by the Na�onal Center for Women & Informa�on
Technology, having diverse teams is good for more than just PR. Companies with gender equality
perform be�er ﬁnancially, demonstrate superior produc�vity, produce teams that stay on schedule
and budget, and overall demonstrate improved employee performance.
There is Quality in Equality.
We look to create awareness to the required change, and we have decided to start with the Media
and Entertainment tech sector, and launch our ini�a�ve at the IBC Show 2019. The IBC organiza�on
has also recognized this as an opportune �me to truly create change. Just between 2017 and 2018,
the presence of women on stage at the IBC Show increased from 14% to 37%. We applaud IBC for
making great strides in this change, and for bringing gender equality to top of mind at the show. We
felt there is no be�er place than the IBC Show to launch our gender equality pe��on and we hope
to see many of our media and entertainment industry colleagues join us in this pressing and
important ini�a�ve.

Show your support and sign the pe��on today

